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ABSTRACT

The rapid advancement of experiential technology has
paved the way for new, immersive experiences in the
music industry. Technologies such as virtual reality (VR),
augmented reality (AR), and spatial audio have begun
reshaping the way consumers engage with music,
transforming passive listeners into active participants.
These technologies allow for immersive music experiences
that can be accessed globally, allowing artists to perform
in virtual worlds and audiences to interact in ways that
were previously impossible. However, the challenge lies in
effectively marketing these technologies to ensure
widespread adoption. Social media platforms play an
essential role in this process, offering unparalleled access
to diverse, tech-savvy audiences. This paper explores the
strategies employed on various social media platforms—
such as Instagram, TikTok, Twitter, and YouTube—to
promote experiential technologies in the music industry.
The research investigates the engagement metrics
generated through different types of content such as user-
generated videos, live-streamed events, behind-the-scenes

content, and influencer collaborations.
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It also includes a statistical analysis to assess the most
effective platforms and content types for audience
engagement, ultimately providing a roadmap for
leveraging social media to maximize the reach and impact
of experiential tech in music. The findings reveal that a
combination of user engagement, real-time experiences,
and influencer-driven strategies is key to successful
promotion, while also addressing the challenges and

potential for future growth in this dynamic space.
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The music industry has long been a forerunner in adopting
new technologies to enhance the consumer experience. From
the introduction of digital audio formats like MP3 to the rise
of streaming services, technology has consistently reshaped
the way people interact with music. In recent years, however,
the rapid development of experiential technologies such as
virtual reality (VR), augmented reality (AR), and immersive
sound has introduced new possibilities for engagement. These
technologies offer opportunities for consumers to experience
music in radically different ways—whether by attending
virtual concerts in VR, interacting with music videos in AR,
or experiencing spatial audio that mimics the real-world
auditory environment. These immersive experiences provide
a new level of interactivity and emotional engagement with

music.
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However, despite the potential of these technologies, they
face significant hurdles in terms of consumer adoption. Many
consumers are still unfamiliar with how to engage with VR
and AR music experiences, and the challenge for artists and
tech companies alike is to effectively promote these
innovations. Social media platforms have proven to be vital
tools in marketing experiential technologies, offering unique
opportunities for both direct communication with audiences
and viral content dissemination. In addition to paid
advertisements, organic content such as influencer
collaborations, behind-the-scenes footage, and fan-generated
content have become integral parts of the promotional

Strategy.

This paper examines the role social media plays in promoting
experiential technologies in the music industry. It discusses
how various social media platforms can be leveraged to build
awareness, foster engagement, and drive the adoption of new
music technologies. Through the analysis of social media
strategies and a statistical analysis of content engagement,
this research identifies the most effective approaches for
harnessing the power of social media in marketing

experiential music technologies.

LITERATURE REVIEW

The convergence of music and technology has been the
subject of numerous academic studies over the years,
particularly as digital music distribution and streaming
services have reshaped the industry. However, the application
of experiential technologies in music remains relatively
underexplored. VR, AR, and immersive audio are
technologies typically associated with gaming, education,
and healthcare, but their application in the entertainment

industry—particularly music—is still emerging.

In the context of VR, for example, artists such as Travis Scott
and Marshmello have hosted live virtual concerts in gaming
environments like Fortnite, where millions of fans have
attended and interacted with the performance in real-time.
Similarly, AR has been used to create interactive music
videos, where viewers can use their smartphones or AR
glasses to interact with video elements. Research has shown
that AR and VR can enhance user engagement by offering
personalized, interactive experiences, which can lead to
higher emotional connection and satisfaction (Jansson-Boyd,
2020). However, the ability to bring these experiences to a
mass audience relies heavily on effective marketing

strategies.

Social media platforms have become the cornerstone of
digital marketing in the modern age, providing artists,
influencers, and tech companies with the tools to reach
millions of potential users. Instagram and TikTok, with their

emphasis on visual content, are particularly effective for
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promoting VR and AR experiences, allowing users to share
clips of immersive content and participate in viral challenges.
Twitter and YouTube also play critical roles in fostering real-
time interaction and long-form content distribution,
respectively. Research by Hennig-Thurau et al. (2021)
demonstrates that social media engagement significantly

influences consumer attitudes toward new technologies.

Furthermore, influencer marketing has emerged as a critical
strategy in promoting experiential technologies. Social media
influencers, particularly those with large followings in the
tech and entertainment spaces, can drive the adoption of new
music technologies by sharing their personal experiences and
showcasing product usage to their audience. These
influencers often help bridge the gap between the niche world
of tech enthusiasts and mainstream audiences who may be
unfamiliar with immersive music technologies (De Veirman

etal., 2017).

Despite the growing recognition of experiential technologies
in music, there is a lack of empirical research specifically
examining the relationship between social media strategies
and the successful promotion of these technologies. While
there is a wealth of literature on digital marketing and social
media's role in promoting consumer products, studies that
focus on music-specific experiential tech are limited. This
gap presents an opportunity to investigate how best to tailor
social media strategies to maximize engagement and drive

adoption of immersive technologies in the music industry.

METHODOLOGY

To explore how social media can be leveraged to promote
experiential music technologies, this study employs a mixed-
methods approach. The research combines both qualitative
and quantitative data collection techniques to provide a

comprehensive analysis of social media strategies.

1. Quantitative Analysis:
A quantitative analysis was conducted on 500 social

media posts from Instagram, TikTok, and YouTube

that promoted VR and AR music experiences. These
posts were selected based on their engagement rates,
including likes, shares, comments, and user-
generated content. Data was collected over a period
of six months (January to June 2024) to capture
seasonal trends and promotional peaks. Engagement
metrics were used to analyze which types of content
(live-streams, behind-the-scenes content, user-
generated videos, etc.) generated the most
interaction.
2. Qualitative Interviews:
In-depth interviews were conducted with social
media managers, marketing professionals, and
influencers in the music tech space. The interviews
aimed to gather insights into the strategies used to
promote experiential technologies and to understand
the challenges associated with digital marketing for
immersive music experiences. The interview data
provided context to the quantitative findings,
allowing for a deeper understanding of the tactics
and tools used in the field.
3. Statistical Analysis:

The quantitative data was analyzed using chi-square
tests to evaluate whether engagement rates differed
significantly between different content types (e.g.,
live-streams vs. static posts) and across various
social media platforms. A linear regression model
was used to determine the correlation between
engagement metrics and the likelihood of consumer

adoption.

STATISTICAL ANALYSIS

The quantitative analysis of the social media posts related to
experiential music technologies was conducted to understand
how engagement varied across content types and platforms.
Table 1 below shows the results of the analysis, highlighting
the engagement rate, likes, shares, and comments for different

content types across Instagram, TikTok, and YouTube.

Print, International, Referred, Peer Reviewed & Indexed Monthly Journal



International Journal of Research in all Subjects in Multi Languages Vol. 13, Issue: 11, November: 2025

[Author: Dr S P Singh et al.] [Subject: English] I.F.6.1 (JRSML) ISSN (P): 2321 - 2853
Table 1: Engagement Analysis of Social Media Posts 1. User-Generated Content Drives the Most
Promoting VR/AR Music Experiences Engagement: Posts featuring user-generated

content (e.g., fan videos, reactions, and shares)

Conte | Platfo | Aver | Aver | Averag | Engage exhibited the highest engagement rate (25.1%). This

nt rm age age € ment suggests that fostering a community around
Type Likes | Share | Comm Rate immersive music experiences can lead to higher
s ents (%) audience interaction and organic content sharing,
Live | Instagr | 1,800 | 450 210 18.7 which is crucial for building momentum and
Stream am adoption.
Behind | TikTo | 1,050 | 480 160 14.5 2. Live Streaming on Instagram is Highly Effective:
-the- k Live-streamed events, particularly those on
Scenes Instagram, demonstrated a strong engagement rate
User- | YouTu | 2,300 | 700 600 25.1 (18.7%). Live experiences allow for real-time
Genera be interaction with fans, creating a sense of exclusivity
ted and urgency that resonates with audiences seeking
Static | Instagr | 580 290 90 8.0 novel experiences. This highlights the importance of
Post am using live events to showcase new technologies and

engage audiences in a shared experience.

3. TikTok's Behind-the-Scenes Content is Popular:

Content Type

TikTok’s short-form, dynamic video format proved
o0 740 700 highly effective for promoting behind-the-scenes
700 content. These types of posts saw a relatively high
600 engagement rate (14.5%), suggesting that audiences
500 480 are highly receptive to content that gives them an
400 insider view into the production process or creative

200 aspects of immersive music experiences.
4. Static Posts Are Less Engaging: Static posts on
200 Instagram saw the lowest engagement rate (8.0%).
100 While important for brand awareness, static content
0 alone does not generate as much interaction as more
instagram TikTok YouTube dynamic or immersive forms of content. This
emphasizes the importance of using a mix of content

Fig.3 Engagement Analysis of Social Media Posts types to keep audiences engaged and interested.
Promoting VR/AR Music Experiences
CONCLUSION
RESULTS

Social media is an essential tool in the marketing of
The results from the statistical analysis provide valuable experiential technologies in the music industry. The analysis
insights into the effectiveness of various social media has shown that user-generated content, live streaming, and
strategies for promoting experiential music technologies: behind-the-scenes footage are the most effective strategies for

driving engagement on platforms like Instagram, TikTok, and
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YouTube. To maximize the impact of these technologies,
artists and tech companies must focus on building a
community around immersive music experiences and using

social media to foster a sense of shared participation.

The results of this research indicate that social media
strategies need to be carefully tailored to the strengths of each
platform, with content types optimized for maximum
engagement. As experiential technologies like VR and AR
continue to evolve, social media will play an increasingly
critical role in driving their adoption, providing both a direct
line of communication with audiences and a platform for viral

content distribution.

Moving forward, further research should explore the long-
term effects of these marketing strategies and their impact on
consumer behavior. Additionally, understanding how
different demographic groups interact with immersive music
technologies could offer deeper insights into optimizing

promotional efforts for specific audiences.
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